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What is the main difference betwee
n commercial and BBC radio? [1]
 
Who is BBCR1 Live Lounge’s presenter? [1]
 
What time do
es BBCR1 mid
-
morning show start 
and finish? [1]
 
What is meant by the term ‘visual radio’? [1]
 
How does BBC radio (across its stations) cater for the entire UK 
population 
[3]
 
How can ‘The Live Lounge’ be considered ‘widely available’? [1]
 
Which BBC radio station is a MOJO reader most likely to listen to? [1]
 
Which BBC radio station is a Vamps / Little Mix fan most likely to 
listen to? [1
]
 
Marks out of 10: 
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* How has the way audiences consume radio changed? Include a case study of The Live
Lounge (10)

+ Explain how technology has impacted the way Radio 1 broadcasts. Has this been a postive
or negative impact overall? (mf

+ Explain how the BBC's radio output meets OFCOM's guidelines for PSBs. (10)

+ Give 2 examples of BBC Radio 1 using technology to appeal to a younger audience. Refer to
The Live Lounge (5)

+ How do radio programmes appeal o diverse audiences? Include a case study of The Live
Lounge (5)

* Suggest2 vays radio meets e Uses and Gratfcations theary. Refr o your study o The
ive Lounge'in your answer. (5]

« Explain 2 ways in which ‘The Live Lounge’ appeals to Radio 1's target audience of 15-29
yoarolds. (&)
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