
Year 10: OCR Media (J200)  

 
Building on Prior 

Learning 

 
N/A  

 
 

Cultural Capital 

There is cultural capital in abundance in this programme of study:  
When studying a subject like Media as embroiled in social and cultural contexts, knowledge of the zeitgeist elevates 
understanding to a whole new level. Every topic studied has references wider than the curriculum, from Public Service 
Broadcasting in Radio, a knowledge of the history and significance of genres, including key texts, directors and current 
innovations, to the case studies of advertisement and marketing, can all massively impact depth of understanding and also 
critically evaluate the impact of such codes and choices. Media allows students to identify instances of intertextuality with 
ease; reference politically, culturally or socially motivated choices in media texts and understand the production process in 
context. 

Mastery In terms of mastery students will be given a range of media products to apply language and representation analysis to.  
Using knowledge of cultural and social contexts, this should all be brought together and applied when conducting the 
analysis. Use of subject specific terminology such as; Conglomerate, Synergy, Protagonist, Convergence etc will be 
encouraged from the very start of the course.  

Development of 
Character 

A wide range of virtues are covered through the teaching of Media:  Intellectual virtues are necessary when applying the 
critical eye over media products to peruse truth, knowledge and understanding of the meaning presented to us as 
audiences. When analysing media products for both language and representation we must explore viewpoints and bias, 
whilst ensuring we consider viewpoints from a range of social groups, this can contribute to Moral Virtues such as; 
compassion and respect. 

Extra-Curricular 
opportunities 

The emphasis in enrichment is strong both at KS4 and KS5. 
In School: 
Students have Teams Channels: Consolidation and Wider Reading available. Exploring the Media Friday lunch times. 
Workshops delivered by Ravensbourne during school holidays for 14+.  
Outside of School: School trips related to NEA brief of that year.  

Metacognitive 
Learning  

Students in Media studies will learn through expert modelling and exposure to a range of media products/ sectors, which 
require the same application of analysis for any type of question in this area. To form these routines in knowledge, feedback 
will form an important part of developing students as metacognitive learners, they will be able to effectively apply exam 
technique, and used feedback areas for development to help plan for success in future assessments/work.  

 

 Autumn 1 Autumn 2 Spring 1 Spring 2 Summer 1 Summer 2 
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Introduction to 
Theoretical 
Framework in Media 
Studies.  
Focus:  
How to develop and 
apply understanding 
of the media through 
both analysing and 
producing media 
products in relation 
to the four elements 
of the framework.  
 

Media Language 
and Representation 
in depth 
Focus:  
How the media 
through their 
forms, codes and 
conventions 
communicate 
meanings. 
How the media 
portray events, 
issues, individuals 
and social groups 

Music – Music Videos 
 

 
Focus:  
The study of Music 
Videos in relation to 
media language, 
media 
representations and 
media audiences.  

Music – Magazines 
and Radio 
 
Focus: 
The study of 
magazine set 
products in relation 
to all four areas of 
the media 
theoretical 
framework, 
including all 
relevant theoretical 
approaches and 
social and cultural 
contexts.  
Radio must be 
studied in relation 
to media industries 
and media 
audiences.  

Film – Marketing. 
Industry and 
Gaming 
 
Focus: 
Advertising and 
marketing will be 
studied in relation 
to media language, 
media 
representations and 
media audiences 
The study of film 
will be in relation to 
media industries 
only 
The study of Video 
games in relation to 
media industries, 
media audiences 
and media 
language. 

NEA – Non-
examined 
Assessment 30%  
 
Focus:  
Apply 
knowledge and 
understanding of 
media to the 
research, planning 
and creation of a 
practical production 
piece. 

As
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m

en
ts

 
 

Application of 
Theoretical framework 
to media products.  
Sound 
Mise-en-scene 
Editing 
Camera Shots/Angles 
 

Application of Media 
Language to a range 
of different Media 
products.  
Symbolic 
Written 
Technical  
Representation  

Topic Test. 
Focus area of the 
Theoretical framework 
applied to set texts by 
OCR 
Music Videos 

Focus areas of the 
Theoretical 
framework applied to 
set texts by OCR. 2 
out of 3 topics 
chosen.  
Music Video 
Radio  
Magazine 

Focus area of the 
Theoretical framework 
applied to set texts 
given by OCR. Film 
Focus. 
Away from point of 
learning: Including 
topic not assessed in 
last assessment.   
 

NEA planning, 
research and 
production in line with 
OCR Guidelines.  
Away from Point of 
learning: Mock Exam 
covering all elements 
of theory this year.  
Music and Film.  


